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Local Revitalization Organization Focuses on Strengthening Local Economy and Independent Businesses during Uncertain National Economic Downturn

([Date]) [City, State Abbreviation] – In an effort to keep the local economy strong and ensure that the [downtown or neighborhood business district name] thrives during the challenging national economic times, [Name of your organization] has several initiatives in place. [Name of your organization] has identified several programs to help strengthen local businesses, keep independent business owners competitive, and draw customers into the shopping district with special events. 

[insert new or continuing programs you have for business development, retention, expansion; revolving loans/façade grants; business consultant visits; etc./provide the # of retail and holiday and post holiday special events and festivals on your promotions calendar and highlight new or particularly special ones.]


[Name of your organization], which leads a volunteer-driven, preservation-based economic development program, is part of a national network of communities using the National Trust for Historic Preservation’s proven Main Street Approach™ to commercial district revitalization. The National Trust Main Street Center released in December results of a national poll of revitalizing communities that surveyed the local impacts of the national economic downturn. Of the 261 respondents, the Center learned that Main Street communities are holding strong despite gloomy economic forecasts: 

33% say business owners have lower sales than this time last year;

27% say development projects have stalled;

24% say one or more businesses have closed;

21% say no significant business closings, reduction in sales, stoppage of major developments have occurred;

9% have seen new businesses open; and 

7% have experienced a thriving local economy.

The work of organizations like [Name of your organization], which are focused on keeping their historic or traditional downtowns or neighborhood business districts strong, is more important than ever. Main Street programs throughout the nation are reporting that in order to soften the hardships of the challenging economy that they are ramping up business assistance and promotions to keep the commercial district in the minds of consumers. The survey found that 62 percent of respondents have been producing additional or bigger special events and retail promotions, 32 percent have coordinated advertising or joint marketing programs, 29 percent have focused on building media coverage, 28 percent have launched shop-local campaigns, and 20 percent have been offering business assistance and training programs. 

“[Insert quote from your board president or executive director that indicates that your organization takes the economy downturn seriously and is working with the city and partners to deliver services and produce events],” says [Name, title, Name of your organization]. “We urge area residents to consider patronizing [name of community]’s businesses first to keep local dollars local and to keep our community vibrant.”
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